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1. Getting access to Husky

Husky is a web application. All you need is a browser and an internet connection. Husky does not only work 
on a desktop computer and laptop, but also on a tablet.

Either you start your own account or you participate in an account that a colleague has set up. During that 
registration process, you were allowed to set your own password.

The next time log in to https://app.huskymarketingplanner.com with your email address and password of your 
choice.

Use your email address and a password. If you have forgotten your password in the meantime, you can 
create a new one. First an email will be sent to your email address. If you do not receive the mail, or do not 
have access to the mailbox anymore, you can contact the Husky helpdesk, at 
support@huskymarketingplanner.com.
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2. Setting up a marketing plan

We have put a sample plan (fully completed marketing plan) in your free trial account to give you a good idea 
of how a marketing plan is built up in Husky. However, there is no reason to leave it at just taking a look at 
this plan. Why not set to work on drawing up your very own marketing plan straight away? The first thing to 
do is click on the "Create new plan" banner. 

Note: if you were invited by a colleague, then perhaps one or more of your own business plans are already 
available and the Sample plan has already been removed. Only administrators of an account can create, 
archive, and delete plans.

Perhaps one plan within your organization is enough for you, or perhaps you want to draw up multiple plans 
(e.g. for different brands, business units or countries). Every plan can have specific projects, participants, 
currencies or even financial years.

But let's not make your free trial unnecessarily complex. Start with just one plan (for just one brand, one 
company, one business unit or one country) that you can thoroughly explore and expand the structure of 
your plan later on.
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3. Creating a clear project structure

A marketing plan is a collection of marketing projects. This means that all data is linked to one or more 
marketing projects. It is of crucial importance that you draw up a clear and well-organized project structure if 
you want to use Husky to its best advantage.

In Husky it's best to create all your current marketing projects first, and then group them per project type (e.g. 
the "Website", "Social media" and "E-newsletter" projects are all part of the "Online marketing" group). Now, 
isn't having an overview of your current projects convenient?

Tip: start the group name with a figure to allow you to place the groups in the sequence of your preference. If 
you don't, they will simply be listed alphabetically.

Is the structure of your plan ready? Once this is ready, you will be able to set up tasks, communication 
planning, budget, results, notes, discussions and documents within each project. This is much better 
organized than having them scattered across numerous Excel, Word or PowerPoint files, or lists, apps or 
emails.
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4. Using the navigation system

In Husky, you will see the Tasks”, "Communication", "Budget", "Results" and"Notes"tabs displayed twice in 
each marketing plan. Click on a random project from the "Projects" module to bring up the illustration below:

• The vertical menu (dark background, on the left) provides a consolidated list of all the tasks, 
communication, budget, results and notes that apply to a marketing plan. This is where you will be 
able to get a clear overview of your marketing data in Husky. For example: how many tasks still need 
to be completed, what will we be communicating next week, how much of the budget have we used up 
or what were last month's results?

• The horizontal menu (right below the project name) provides a list of all the tasks, communication, 
budget, results and notes that apply to a specific project. Thanks to this navigation you can work on a 
project without being distracted by data from other projects. This is where you will be able to get a 
clear overview of your marketing data in Husky.
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5. Distinguishing between tasks and communication

A traditional marketing plan in Excel makes no distinction between tasks (what should we do?) and 
communication (what are we communicating and when?). Husky does.

For example: all to-dos (tasks) within the E-newsletter project (write copy, collect photographs, request 
approval, etc.) are shown as a checklist with Tasks, while all planned communication (the date on which 
the e-newsletter is sent) will appear in a calendar view (full year, four-week or this week) under 
"Communication". 
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The advantage to splitting these up:

• You will gain a better grip and a better overview of your tasks; and

• The communication calendar is limited to the most important moments with regard to communication 
(attractive and clearly organized).

Would you nevertheless like to have your tasks displayed in the communication calendar? This is possible. 
Click on the "Filters" button at the top right in the "Communication" module and select the pop-up at the 
bottom showing "Show my tasks" or "Show all tasks".
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6. Managing your tasks

Marketers have the best job in the world because their tasks are so varied. Each day brings a diversity of 
challenges and various projects that can be looked at from different perspectives. Still ... you have to watch 
out for pitfalls, because task management may nevertheless turn against you. No clear overview and no 
insight into tasks is a surefire recipe for stress and can lead to burnout in the long term. Husky can help you 
with this through its two-pronged approach.

On the one hand, you can schedule your tasks and enrich them with a priority, a status, extra information, a 
manager, a reminder (alert), a discussion and an attached file or document. The quickest way to access your 
task overview is to click on the "Tasks" tab in the left navigation menu. This shows your tasks as a standard. 
Use the filter to view your colleagues' tasks. Click on a task to change it or enrich it with data. You can 
change the date, priority and status from this screen at the click of a single mouse button. Tasks can be 
checked off to the left of the task description, after which they will automatically be moved to the archive.

On the other hand, you can link each task to the right project in Husky. Your list of pending and completed 
tasks can quickly be viewed and managed from the project view. This is the perfect place for discussing 
project tasks in a meeting or creating a checklist of tasks or a task template (e.g. for recurring events). 
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7. Drawing up a communication calendar

Husky can perfectly reproduce your classic marketing communication plan in Excel. The added bonus? 
Thanks to the digital interface behind Husky's communication calendar you can do the following at a single 
mouse click:

• Add channels to your calendar (e.g. adding channels like Facebook, LinkedIn, Twitter, Instagram and 
YouTube to the Social Media project); and

• Add moments to every channel (e.g. plan a time to handle all Facebook posts or ads in the future).

Because you can do this on one and the same central digital platform in Husky, our communication calendar 
is much more convenient than an Excel plan.
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8. Enriching your communication calendar

Do you know what the two most significant disadvantages of a traditional marketing or communication plan 
in Excel are? One: they are not kept up-to-date adequately. Two: they do not contain enough practical 
information about the selected channels and moments.

Because Husky will become both your and your colleagues' daily marketing planner, these two 
disadvantages will now belong to the past. In the last email, I showed you how to quickly and conveniently 
add channels and moments. This, of course, results in an up-to-date plan. Today, I will show you how you 
can enrich every channel and every moment with marketing data.

Simply click on the name of the channel. This will bring up a window on the right side of your screen. You 
can now enrich this channel with:

• Extra information (info)
• New moments that are being planned
• Tasks directly linked to this channel
• Discussions about this channel with one or more colleagues
• Attached files or links to files
• Additional participants (e.g. you and colleague X manage this channel)
• Tags (I will explain more about this later)

In conclusion, you will also see a log book in the sidebar with all the actions that you or one of your 
colleagues have taken related to this channel. 

Next, click on the name of the moment. This will bring up a window up to the right side of your screen. You 
can now enrich this moment with:

• Extra information (info)
• Tasks directly linked to this moment
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• Discussions about this moment with one or more colleagues
• Attached files or links to files
• An email alert or reminder 
• A copy of this moment (extra context) in another channel (in another project)
• A budget that is directly allocated to this moment 
• Additional participants (e.g. you and colleague X manage this moment)
• A status
• Tags (I will explain more about this later)

You or your team can decide how detailed you want the enrichment of the communication calendar to be. 
Please note: the more data a communication calendar contains, the easier it is to filter afterwards and the 
more professional your reports will be. 
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9. Filtering your communication calendar

Communication calendars often include lots of projects, channels and moments. This can be quite distracting 
if you want to see only part of all this information. In Husky, you can filter your communication calendar (in 
both the vertical and horizontal navigation) so that you will only see what is relevant for you at that point in 
time. The example below filters only my channels and moments in the "Events" project group that were 
marked with the "Booth" tag.

You can also adapt the way your calendar is displayed by opting to hide all channels without moments (show 
only the planned communication), to merge all the projects for a quick overview or to display your tasks on 
the calendar.
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10. Switching between a weekly, four-week and annual 
calendar

One of the disadvantages of a traditional communication plan in Excel is that it is difficult to zoom in and out. 
Perhaps you prefer having only this week's communication displayed (as the standard view), while being 
able to cast an eye on what is going on next week from time to time, or sometimes even want an annual 
overview with regard to communication. Husky gives you access to all three views at the click of a single 
mouse button. Being able to easily switch views will help you keep a firmer grip on your calendar and 
motivate you to keep it continuously up-to-date. What's more, the filter option will help you fine-tune your 
calendar even better.
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11. Setting alerts for tasks and moments

As a marketer, it's a good idea to be reminded every once in a while of the fact that a certain type of 
communication (a moment) is scheduled to take place soon. Husky allows you to set this function at the level 
of each individual task. You will receive an email alert at your set time telling you that your task or 
communication moment is coming up soon. The result? Say goodbye to unpleasant surprises or stress about 
important tasks that suddenly need to be done.
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12. Exporting your communication calendar

Husky is an outspokenly digital tool. However, this does not exclude that you, as a marketer, may want to 
see a paper version of your communication calendar every once in a while. Well, this is possible. You can 
use your browser's print function to do this. Set your print screen settings to landscape and adjust the scale 
of your export (this is 85% in the example below). Next, select either "print" or "save to PDF" (if you wish to 
email the calendar to someone else).
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13. Quickly creating a new task, project or channel

Imagine: you are attentively working on a certain project and suddenly get an idea for a new project, a new 
task within another project or a new channel in another communication plan. No need to exit the screen you 
are working in right now!

Even when you are working in a project mode you can create a task, project or channel that doesn't belong 
to the project you are currently working on with a single click of your mouse button. All you have to do is click 
on the + sign next to one of the three items in the left column. Guaranteed to become a frequently used 
feature in the future!
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14. Allocating a budget

In practice, you will generally find budget overviews in separate Excel files. From now on, you can do this in 
Husky and allocate them to the right project immediately. This way, you – as a marketer – will have a perfect 
overview of the status of your marketing budget at every moment of the year. There are several ways in 
which a budget can be allocated in Husky. Read on for the most frequently used and easiest methods.

Now, do this for every project. In the "Budget" module in the left navigation column Husky will add up all the 
project budgets to produce your comprehensive marketing budget.
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15. Adding cost items and invoices

Budget management is much more than just allocating budgets for projects and other things. You also need 
to keep track of cost items and invoices for each marketing budget allocated. In Husky, these can be added 
quickly and easily from the project menu. You can also add extra information per cost item (optional) or 
allocate specific tasks, initiate discussions with colleagues or add files (e.g. invoices).
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16. Exporting a budget

Husky is the perfect place to keep all your budgets, cost items and invoices together. It offers an instant 
overview of all your budget data. Do you need to make calculations based on the data you have entered? 
Simply export the budget figures you have entered into Husky directly to Excel by pressing the "Export" 
button.
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17. Using tags

Tags are labels that you can stick to items in your plan. If you need to filter an extensive list of projects or 
communication, tags are an excellent filter option. Perhaps you want to allocate certain moments in your 
communication to specific target groups (e.g. men, women over 50, senior citizens, etc.). Or you may want to 
make a note in a big list of events – like in the example below – of whether you will be manning a booth, if 
you will only be attending the event to network or if you will not be participating in it at all.

Please note: the tag manager can only be managed by the managers of your account. We have 
implemented this restriction for the sake of clarity. If you are added to a plan at a later stage: ask your 
administrator to add, modify or delete tags and tag groups.
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18. Adding KPIs and results

Besides meticulously keeping track of and compiling reports about budgets, more and more marketers are 
also wrestling with the question: "But what has all of this brought me?". This is why it is always a good idea 
to set down a few KPIs whenever you start a project.

Not only does the KPI dashboard focus on measurable marketing; it is also a fantastic way to report the 
results of your marketing activities to your management. Not only that, it will save you lots of time that you 
would otherwise have to spend on drawing up reports in Excel.

Among the most commonly used KPIs in marketing plans are website visitors (in general and on specific 
pages), SEO rankings, lead generation scores and social media fans and loyalty). You can easily keep track 
of all of these in Husky.
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19. Using notes

Now, here is a situation you will be sure to recognize. You have a meeting at 10 AM with the department to 
discuss the state of affairs with regard to a specific project. You were assigned to take minutes at the kick-off 
meeting and to distribute these. Of course, you created a Word file and sent it to all parties concerned, but 
can't find the file immediately – and the email has disappeared from your mailbox for some reason.

You can save all project information in a typical Word format under the "Notities" ("Notes") tab. You can keep 
track of all your notes here during the marketing meeting, present the same notes at the next meeting and 
allocate tasks directly from this document, hold discussions or retain files. Now, that should certainly give you 
some peace of mind!
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20. Compiling a project report

One of Husky's superpowers is compiling reports for your colleagues, your management or external 
stakeholders. They often demand that marketers present better and more frequent reports about current 
projects. If you want to live up to their expectations as a marketer, you will probably spend a lot of your time 
compiling specific reports.

With Husky you can export a project report to PDF at the click of a single mouse button. You can then email 
this to whoever needs the project information or a project report. A project report contains an overview of all 
outstanding and completed tasks, the annual planning with regard to communication, the budget status, the 
final and interim results and all the notes related to the project (in a single PDF). You can either export all 
data or make a selection.
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21. Saving time with templates

Thanks to Husky there is no need to ever again create regularly recurring projects (e.g. an event or a trade 
fair) from scratch. By copying the project (click on the three vertical dots in the project line) you can prepare 
an exact copy of your project (including all tasks, communication, budget, KPIs and notes). Now, isn't that 
convenient?

After a copy is made of the template you will have the option of copying only the general framework of 
communication and tasks so that you can fill in the data yourself. You can also make an exact copy of a 
project, including the dates of communication moments.
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22. Adding colleagues, management and external 
parties

Husky is a tool for marketing teams. Therefore, it would be a pity if you were the only person working in your 
account. Invite your marketing colleagues, your management and/or external stakeholders to work in your 
marketing plan together with you. Husky enables this at two levels: 

• People whom you add at the level of the entire plan as reviewers (they can view all information and 
join in discussions) or as editors (they can perform all actions within a plan).

• People whom you add at the level of one or more projects as reviewers (e.g. a freelancer, a 
marketing agency, an intern or a working student) can view all project information and join in all 
discussions, but will not be able to see any budget information. People whom you add as editors will 
be able to take all actions within a project, but will not see any budget information.

You can add an unlimited number of plan reviewers, project reviewers and project editors at no additional 
cost. However, if you want other people to edit plans at plan and account level a fee will be owed.
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23. This is how you start a new discussion

Do you want ask your colleagues something about a task, channel, moment, cost, invoice, result or note, 
then you can start a discussion about it. The main advantage of a discussion in Husky is that you give 
comments in the right context, and that the history of it remains visible. Less relevant information will be left 
in the mailbox.

How do you do this in Husky? When you open an item's sidebar, you'll find the Discussions tab every time. 
Anyone (including those with read-only rights) can start a new discussion. A discussion remains open until 
someone completes it. Open discussions are indicated by a speech bubble and a red dot.

It is also important to know that all discussions are public. So even if you don't get a notification about it, if 
you have to deal with an item that is the subject of discussions, you can still go over the history of the 
discussions.

Notifications

After adding a discussion, everyone will receive a notification, both in the app and by e-mail, inviting them to 
comment on it.

Everyone? If you don't mention anyone, it will be sent to everyone who has access to the project, so to the 
members of the plan, but also to the extra project members. For example, if you want to limit the discussion 
to just a few people, type @ first and then the possible names will appear. You'll get something like 
@beckysomers. These 'nicknames' are created automatically, but can be personalised in your profile 
settings.

When someone makes a comment about the discussion, it is sent to everyone who was already aware of the 
discussion. Suppose you name someone else in a comment, they will also receive a notification about the 
discussion.
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24. Changing your profile settings

Good profile settings are a solid foundation for the professional use of Husky. Click at the right top of your 
screen on your name and select "My Profile". In the "My info" main screen you will find fields in which you 
can make changes to your name, your language settings, your email address and your password. Of course, 
you can also add a photograph or an avatar of yourself. This is a more fun way to work in comparison to the 
standard settings that use your initials as an avatar.

You can change the company information under"Company information". Under the "email preferences" tab 
you can decide whether or not you want to receive a notification or an email alert every time someone gives 
you a task, someone starts up the discussion and/or we implement a product update (new features).
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25. Changing your plan settings

The currency settings are set to euro as a standard, and the start of the financial year to January (this is 
important for your budget planning). However, this may be different at the company where you work. You 
can, if you wish, change your plan settings. This is also where you can change the name of your plan.
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26. Archiving and deleting projects

The best way to maintain your project overview is ... clearly organized. This means that it is a good idea to 
archive projects that have been completed. We also recommend deleting any projects that weren't set up 
right or are no longer necessary. You will find both functions to the right on the project line in the project 
overview right behind the three vertical dots.

When you delete a project all the information will be irrevocably deleted. Therefore, you should think twice 
before doing this. However, when you archive a project all the project information will be retained – the 
project will simply be moved into your archives. You will be able to consult it again whenever you want and 
still be able to make additions or corrections to it from the archives. You can also reactivate it, or you can 
copy it if you want to use the project information in the new project. You will find the archives under the 
"Filters" tab in the project overview.
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27. An overview of all marketing plans

If you are actively handling multiple plans it might be convenient to consult a general overview: which tasks 
have not been completed yet for all plans, or which communication is still in the pipeline for all plans? You 
can get this overview by clicking on the plan overview (this can be accessed by clicking on the Husky logo at 
the top left of your screen) and going to "All communication" or "My tasks" next to the "All plans" option.

Clicking on "All communication" will bring up the communication calendars of all the plans that you are 
actively working on in one single overview. The filter option allows you to bring more detail into your calendar.

"My tasks" shows all your tasks for all the plans on which you are working. Here, you can also apply filters 
to personalize the task overview.
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28. Searching in a marketing plan

A significant advantage to a digital application like Husky is the extensive possibility to search in the 
abundance of marketing data you have built up. Husky has a search field (at the top in the navigation bar) 
which gives an order to search for a word or combination of words in all the modules in which you have 
entered your marketing data. Are you looking for an invoice from supplier X, a campaign in which target 
group Y appears or a discussion about item Z? Use the search field!
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29. Using the dashboard

Would you like a quick overview of your tasks, this week's communication moments, the projects you worked 
on last or would you like to find out which of your colleagues recently used Husky? The dashboard is the 
ideal place to quickly retrieve all this information. 

�40



30. Making a strategic marketing plan

A marketer probably spends 95% of his/her time on operational marketing. However, marketing is more than 
simply an executive job. At certain moments the time has come for strategic thinking, to write down your 
strategy for the year to come, for example, or to determine conclusive processes or strategies with regard to 
specific items. This strategic information management can be managed in Husky's "Strategy" module. This is 
where you can build up a strategic plan, module by module, via sections (folders) and topics. A strategic 
topic is built up in the same way as the notes in your projects. You can write down all sorts of information and 
you can add tasks, discussions and files to it. In conclusion, you can export your entire strategic plan to PDF 
in a single action.
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31. Archiving or deleting a plan

Are you a marketer that needs to manage multiple marketing plans? If you are, you are probably marketing 
more than one company, business unit or brand. In this case you may, for instance, have completed a 
marketing plan which can be archived. Or perhaps something went wrong and it needs to be deleted. In 
Husky, there are two places from which you can archive or delete a marketing plan: in the relevant marketing 
plan itself or on the overview page that features all plans.
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32. Upgrading your trial subscription

So, your free trial period is over. We sincerely hope that Husky is the planning tool you are looking for and 
that the user tips you have received in the past 30 days have helped to make a success of your trial period.

Is your marketing plan ready in Husky? And are you convinced of the merits of our marketing planner? If you 
are, this is a good time to activate your subscription so that you can set to work. Click in the overview screen 
on "Upgrade subscription" and follow the instructions on the screen. Welcome aboard! :-)
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